







































ICF defines coaching as partnering with clients in a thought-provoking and cre-





















































































From a social constructionist stance, dialogue is the process through which people 
constitute who they are and therefore how they act in terms of the situations they 
face …. From this perspective therefore, coaching is a meaning-making activity - 
a facilitated conversation in the service of a coacheeʼs self-explorations. The pur-
pose of the dialogue is to explore the ways that the coachee constructs meaning 
about any given situation. As this exploration occurs, meaning is re-authored and 




























“I think that this is about…” （and gives her opinion about what she has heard）. “I 
think that this is a case of…” （she gives her assessment） “Have you tried…?” 
（then provides a suggestion）. The coachee listens, nods, then responds, prefacing 
his reply with “yes, but…” The whole interaction is repeated. The coach persists, 
carefully emphasizing the fact that on the basis of what she has heard, there are 
few alternatives open to the coachee. Another “yes, but” comes back and the pro-


















After a while, he ［coach］ smiles and says, “What are you thinking now?” The 
coachee smiles wanly. “I was thinking about a similar situation a long time 
ago…”, she says, “and it’s not one I want to go into here”. She looks determined 
as though she is sure that the coach will ask questions. The tension in the air in-
creases. The coach nods. “Without telling me what it is, in what ways is this thing 
from the past affecting the current situation?” She looks surprised at the question. 
“That’s a good question”, she says. “Actually, I’ve not made the connection be-





































Dialogue is a complex activity that cannot be reduced to techniques.  As I men-
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tioned as a philosophical stance, itʼs a way of being with and responding to, an 





　この対話者として相手と共にいるという在り方は、Monk, Windsale, Crocket 
& Epston （1997）も、ナラティヴ・セラピーの大切なスタンスとして指摘して

























The purpose of the coaching dialogue is to generate new meanings around the di-
lemma or anomaly that is brought to the session. In a dialogue with the coachee, 
questions are introduced that encourage the development of new meaning around 
the coacheeʻs experience. Once new meaning is generated, new pathways for ac-






















Coaching as a dialogue is a place where people can re-author their stories, make 
new connections and new belongings, and then model for others the importance of 
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